
To learn more about our ventures or explore
support opportunities, please get in touch with
us at londonsocialventures@qmul.ac.uk.

Over 31% of adults globally are 5ft and
under, but extra petite shoppers can
struggle to find well-fitting clothing off the
rack. Petite ranges are designed for
individuals 5'1" to 5'4", leaving extra petite
shoppers with limited options, expensive
alterations and unsatisfactory fits.  

Dewey Clothing faces financial barriers that
limit product expansion and marketing.
Customers love the exclusive collections,
but the start-up needs additional funding,
workspace access and strategic
partnerships to scale.

Dewey Clothing’s has developed an
inclusive size chart and unique designs that
ensure extra petite individuals have access
to fashionable clothing without expensive
alterations. Having launched with
Selfridges, Dewey Clothing is expanding its
reach through traditional retail and e-
commerce channels.  

You can support Dewey Clothing by
providing funding opportunities, co-working
or semi-permanent workspace, and
connections to potential investors.
Fundraising efforts and community-building
initiatives will enable the brand to expand,
producing more products and investing in
targeted marketing to drive sales.

Case Study

DEWEY CLOTHING
Dewey Clothing is the world’s first brand dedicated
to creating fashion exclusively for extra petite
people under 5’2”. The social venture was founded
by Chamiah Dewey in 2021 to provide petite
individuals with access to off-the-rack fashion
without costly alterations. The collection is perfectly
fitting, stylish and sustainably made.  
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